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“The best part
of waking up
Is Folgers

In your cup”







Billion-Dollar
Brands
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Global Beauty Global Health & Well-Being
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A Rich Heritage of INNOVATION




i Innovation is

Our Life-Blood
Innovation is the primary

driver of sustainable top- ’
and bottom-line growth.
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Consumer is Boss

Consumers are at the
heart of all that we do.




Two Moments of Truth




Consumer is Boss

Holistic Brand Building




Holistic Brand
Experiences
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“Businesses that are close to their
consumers do better bu§in§_§sl’;y

Chief Executive Officer
The Procter & Gamble Company
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Two Distinct Consumer Experiences
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Making Soap Since 1837

bar soap

laundry detergent
dishwashing detergent
hard surface cleansers
auto-wash products
body cleansers

facial cleansers
toothpastes

shampoo — and more ...







Anti Nicks & Cuts

Gillette Gilletfe

for Women for Women
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affematesfor |
lasting freshness




PROFESSIONALCARE 'le]l]h
RIUMPH

SMART TECHNOLOGY. BRILLIANT RESULTS"







total effec

visible anti-aging moisturizing

total effects&k

ti-aging moisturizing comples
iratant aux effets anti-age visbe

wniient 7 vitamines €t minérau C
avec VitaNi

100 mL (3.4 FLOZ LIQ.)




GCLEAMNSE

Here's your tailored routine. It suggests what
products you should use, and why and when to
use them.

~ Regenerist Daily Regenerating

. Cleanser

. Transforms what ages you most to reveal
. highly-defined skin around your eyes

. Regenerist UV Defense Regenerist Night Recovery
- Regenerating Lotion Moisturizing Treatment

© Your most important morning application, Hydrates hour after hour as you sleep,
. protecting skin from damaging UV rays  doubling skin's surface cell regeneration

MOISTURIZE .
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Aromatherapy







REGULAR
REGULIERES

PADS «TOALLAS « SERVIETTE
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FRESHENS BREATH
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SENSORY is
vital to P&G’s :JW
SUCCESS |




SENSORY is
vital to P&G’s
SUCCess
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l Competition
IS intense




SENSORY
work is valued
and fun!







Consumer
IS Boss
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new approaches new measurements

“Creating the Future”

Making consumer understanding actionable



“Creating the Future”



