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“The best part

of waking up

is Folgers
in your cup”



A Global Company



Global Beauty

Global Household Care

Global Health & Well-Being

Billion-Dollar

Brands



A Rich Heritage of INNOVATION



Innovation is 

Our Life-Blood

Innovation is the primary 
driver of sustainable top-
and bottom-line growth.



Consumer is Boss

Consumers are at the 

heart of all that we do.



Two Moments of Truth



Consumer is Boss

Holistic Brand Building



Holistic Brand 

Experiences



“Businesses that are close to their 
consumers do better business”

– A.G. Lafley
Chief Executive Officer

The Procter & Gamble Company









S
E

N
S

O
R

Y



S
E

N
S

O
R

Y
Sight

Sound

Taste

Touch

Smell



?Soft
or

Strong



Two Distinct Consumer Experiences









“Strong

Enough

for a

Woman”





Making Soap Since 1837



Making Soap Since 1837

bar soap

laundry detergent

dishwashing detergent

hard surface cleansers

auto-wash products

body cleansers

facial cleansers

toothpastes 

shampoo – and more …
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SOUND











Aromatherapy
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SENSORY is 
vital to P&G’s
success



SENSORY is 
vital to P&G’s
success



Competition 
is intense



SENSORY 

work is valued 
and fun!





Consumer

is Boss



SENSORY



“Creating the Future”

new measurementsnew approaches

new tools new models

Making consumer understanding actionable



“Creating the Future”


